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cl:
ntroduction of the internet and smartphones led to a major shift in how we make purchases

gh a website, ¢ commerce businesses sell their products and services directly to their clients
Jut the use of a minstrel. We can order products using online shopping while sitting at home
Jients can choose the necessary things from a range of online offerings. Additionally, you can
for the merchandise using a credit card, debit card, e-wallet, or debt cart. In this essay, the
« e-commerce models, their benefits and drawbacks, and current e-commerce developments
overed
ords: Ascertained, Inattention, Minstrel, Merchandise, Online shopping. Stuffy.
ives of the Study
study the various E commerce framework.
study the modern drift in E commerce.
study the possibility and limitations of E commerce
study the consciousness of consumers in E Commerce.

dew of Literature: - g 1
G. Sivagami (2019) has “ , /; ,
ed out a study to analyses S /«.,.,
E-commerce become a , S -
sary component of daily
ng Being able to access an
Dy ce platform is not a
ury but rather something
everyone, especially those
ng in cities, must have.
rapid adoption of
el-capable gadgets like
ariphones and tablets has
o an  unmatched
pansion  of e-commerce.
development of
ommunications technology has fundame
@ significant impact on our ability to travel, conne
Ormation, and buy or sell goods and services. Players from all over the world are paying
tion 1o the expansion of E commerce volumes in India,

ntally altered how we live, communicate, and shop. It
¢t with friends and family, access

;Vaheeb Attar (2022) The study’s findings potentially have an impact on both current
:c and daily life. The academic literature gains important insights from this investigation.
esults can be used by students and scholars to further their understanding of social and
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